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EN/IS 240: Introduction to Visual and Cultural Studies

Fall 2010
Dr. T. Howe

Meeting Day: MTh
Meeting Time: 12:30PM – 01:45PM

Room Number: Gailhac, Room G103

Course Websites: http://thowe.pbworks.com
Course FB site: http://www.facebook.com/group.php?gid=141198709248960
Final Exam: TH (Dec 16) 12-2:30 pm,

My Office: Gailhac 2011

Office Hours: M 2:00-4:00, W 3:00-6:00, TH 2:00-4:00**

Phone: 703.284.5762          
Email: thowe@marymount.edu
** please see my online office schedule for details

UNIVERSITY STATEMENTS

Academic Integrity

By accepting this syllabus, you pledge to uphold the principles of Academic Integrity expressed by the Marymount University Community. You agree to observe these principles yourself and to defend them against abuse by others.

Special Needs and Accommodations

Please advise the instructor of any special problems or needs at the beginning of the semester.  If you seek accommodation based on disabilities, you should provide a Faculty Contact Sheet obtained through Disability Support Services located in Gerard Hall, (703) 284-1615.

Access to Student Work

Copies of your work in this course including copies of any submitted papers and your portfolios may be kept on file for institutional research, assessment and accreditation purposes. All work used for these purposes will be submitted anonymously. 

University Policy on Snow Closings

Snow closings are generally announced on area radio stations. For bulletins concerning Marymount snow or weather closings, call (703) 526-6888. Unless otherwise advised by radio announcement or by official bulletins on the number listed above, students are expected to report for class as near normal time as possible on days when weather conditions are adverse. Decisions as to snow closing or delayed opening are not generally made before 5:00 AM of the working day. Students are expected to attend class if the University is not officially closed.  

Turnitin.com

It is possible that student work will be submitted to TurnItIn.com for review. 

Student Copyright Authorization
For the benefit of current and future students, work in this course may be used for educational critique, demonstrations, samples, presentations, and verification.  Outside of these uses, work shall not be sold, copied, broadcast, or distributed for profit without student consent.

1. BROAD PURPOSE OF COURSE

An introduction to the core concepts, methods, and vocabularies of visual and cultural study, this course is required of all students enrolled in the interdisciplinary media and performance studies minor. 

I believe very strongly that Marymount’s commitment to ethical awareness should extend into the classroom—this includes your relationships with each other, with me, mine with you, and your relationship to your work. Part of the point distribution for each written assignment includes 5 points for writing and signing the honor pledge on your work. If I suspect plagiarism, intentional or otherwise, I will call you in for a chat. Remember what the great Stan Lee wrote:

   SHAPE 



2. COURSE OBJECTIVES (What students will be expected to have accomplished upon successful completion of this course)

Core General Learning Outcomes: Skills

Writing: 

· Students will conduct research, using both print and online sources, to analyze the significance and meaning of a variety of textual sources and media. In conducting this research, students will analyze the audience, purpose, value judgments, arguments, and cultural assumptions of their sources. 

· Students will use a variety of methods to develop and present their ideas in persuasive, accurately documented scholarly products in both traditional and non-traditional media. 

· Students will use resources in technology accurately, correctly, and effectively to conduct research and present their findings. 

Information Literacy:

· Students will determine the nature and extent of the information needed and will access information effectively and efficiently. 

· Students will critically evaluate information and its sources and will use information effectively to accomplish a specific purpose. 

· Students will understand many of the economic, legal, and social issues surrounding the use of information and will access and use information ethically and legally. 

Analysis, Critical Reasoning, and Problem-Solving:

· Students will practice analytical discourse, critical reasoning, and problem-solving through close textual analysis and interpretation of visual texts. 

· Students will apply knowledge of and experience in cultural analysis to visual texts, and articulate their findings in a series of multimodal projects. 

Inquiry, Discovery, and Creativity:

· Students will use imagination to discover meanings of and generate novel ideas about culture through a series of multimodal projects.   

· Students will formulate specific questions regarding visual texts and cultural analysis, design appropriate approaches to complete their projects, and gather and analyze materials to address their questions. 

· Students will generate an annotated bibliography that demonstrates understanding and documentation of sources, and appropriately incorporate those sources into their work at all stages. 

Core General Learning Outcomes: Attitudes

Integration of Knowledge and Experience 

· Students will select and apply the interdisciplinary method of cultural studies to understand the interpretation of visual texts. 

Aesthetic Appreciation

· Students will use their knowledge of aesthetic principles to identify and evaluate key aspects of visual performance in art, music, literature, design, and/or performance.

Discipline-Specific Outcomes – Introductory-level Literature: 

· Students will recognize visual texts, performative arts, and other products of the mass and popular media, as well as the processes by which they are produced and consumed, as cultural expressions. 

· Students will demonstrate skills in close reading and interpretation by applying the conventions and vocabulary of critical analysis to a variety of media and systems of consumption. 

· Students will demonstrate their knowledge by writing, in both traditional and nontraditional formats, thoughtfully and specifically about the material studied, using both primary and secondary support. 

3. TEACHING METHOD Seminar, workshop, lecture, small group discussion, student presentations, and inter-disciplinary team projects

4. GRADE BREAKDOWN (See full grading criteria and assignments online. Overviews are available below.)

Semiotic Analysis 15%

Place/Performance Analysis 15%

Term Project 20%

Final Presentation 10%

Exams 20%

Participation, including workshopping, web posts, discussion, preparation, collaboration, and in-class activities 20%

On the typical 100-point scale, the letter breakdown is as follows:

 

100-90: A

89-80: B

79-70: C

69-60: D

59-below: F

Not turned in receives a zero

 

For small assignments and activities, I use a 10-point check-check plus-check minus scale, in which:

 

Check Plus: 10

Check: 8

Check Minus: 6

Not turned in receives a zero

 

Please be advised that I use the full range of grades. The following rubric can be applied to all of our formal work for this class.

 

The ‘F’ Paper

· reads as if it were written the night before.

· is overwhelmed with mechanical, syntactical, and grammatical errors.

· replaces an argument with clichés, unexamined assumptions, and unsupported assertions.

· makes no effort to think analytically.

· often contains neither a thesis nor “a point,” and haphazardly presents the rare idea.

· may not adhere to the assignment, or it may be plagiarized.

The ‘D’ Paper

· attempts to fulfill the terms of the assignment, but has many weaknesses. Such a paper is generally comprehensible.

· exhibits some effort at argument but shows no evidence of real engagement.

· may posit a thesis that is unclear, illogical given the evidence, or commonplace.

· contains numerous mechanical, syntactical, expressive, and organizational problems, which mar the development of effective argument or analysis.

· makes use of ill-chosen, contradictory pieces of evidence.

· relies somewhat on clichés, unexamined assumptions, and unsupported assertions. 

 

The ‘C’ Paper

· takes many shapes. Generally, it fulfills the assignment in a routine way and makes only a meager attempt at argument, criticism, or analysis.

· avoids effective analysis by remaining stuck in a black/white, yes/no, either/or framework. 

· does not clarify the relevance of its argument.

· asserts a weak thesis, a thesis contradicted by the evidence examined, or a thesis that mutates throughout the essay.

· is usually stylistically adequate and generally (but not completely) avoids glaring platitudes and distracting word choice.

· might also describe essays that either have many fresh, complex ideas that are unfortunately buried beneath the mechanical and stylistic problems or essays that express common and relatively uninspired ideas with perfect diction and style. 

 

The ‘B’ Paper

· is strong. It does more than merely fulfill the assignment.

· shows evidence of thought and planning. The “B” essay is generally well-organized.

· thoroughly develops its analysis into a clear, interesting point.

· incorporates a variety of specific supporting evidence and fluid transitions between ideas.

· may exhibit logical flaws or faulty, obscure analysis.

· displays the author’s awareness of his/her audience.

· appears stylistically adept, without too many—or too serious—mechanical errors.

· needs to push its thought and analysis further, beyond common knowledge or well-worn definitions. 

 

The ‘A’ Paper

· is outstanding. It goes beyond adequacy and addresses the topic perceptively and thoughtfully.

· reflects original thought that surpasses ideas developed in class discussion.

· has a clearly visible, strong, and debatable thesis statement that supports the entire essay.

· exhibits a finely-tuned and well-organized argument.

· provides its readers with provocative examinations of specific, highly relevant evidence.

· possesses few—if any—mechanical or grammatical errors, and it makes use of the most appropriate and effective language.

· displays a compelling, vigorous authorial voice that considers its audience thoroughly.  

5. REQUIRED TEXTS 

· Simon During, Introduction to Cultural Studies

· John Berger, Ways of Seeing

· Notebook, pens/pencils, regular email and web access

· Coursepack

Please bring these materials to class every day—including your coursepack! If you have a laptop and would like to use it, feel free to do so, but remember to bring hard copies of whatever is due. Finally, if you use a laptop, please respect the classroom, me, and your peers when using it.

6. CLASS SCHEDULE (Subject to change. On the date listed, the assignment is due and will be discussed.)

 

Week 1: Defining a Field of Vision

Monday 9/30: Introduction to the course

Thursday 9/2: Online historical overview contextualizing postmodernism: http://www.cla.purdue.edu/English/theory/postmodernism/modules/introduction.html; During on Postmodernism (2.2, “The Present”); Lyotard, “Defining the Postmodern”; Berger, Essay 1 

 

Week 2: Semiotics and Representation

Monday, 9/6: Labor Day Holiday - University closed.  Early-bird extra credit: Read Stuart Hall, “Encoding/Decoding,” and create a post that defines a key idea he's working with. Not all of his ideas, but one that you think is most interesting/useful! You might start your post with a quote from the essay, and then go on to explain it. This is a tough essay, so feel free to go elsewhere to learn a little more--but your post should only use the ideas you glean from the essay. 

September 7: Last Day to Late Register/Add

September 8: Mass of the Holy Spirit. There will be no classes between 11:00 a.m. and 2:00 p.m.

Thursday, 9/9:  Fiske, “The Signs of Television”; Berger, Ways of Seeing Essay 7 (note: “publicity” is British for “advertising”); [Barthes, “Rhetoric of the Image” excerpts;  [Williams, “Advertising: The Magic system” excerpts

 

Week 3: Of Commodities and Materialist Analysis

Monday, 9/13: Lecture on Frankfurt School, base/superstructure in Marxist cultural analysis; Dick Hebdige, "From Culture to Hegemony"; Berger, Ways of Seeing Essay 5

Thursday, 9/16: John Berger, “The Suit and the Photograph”;  Workshopping draft of semiotic analysis

 

** Semiotic analysis due

 

Week 4: Identity and Subjectivity

Monday, 9/20:  During on Identity (Chapter 5, “Identity”); Louis Althusser, “Ideology and Ideological State Apparatuses” excerpts

Thursday, 9/23: W.E.B. Dubois, “Double Consciousness” excerpt; Franz Fanon, “The Fact of Blackness” excerpt; Hall, “Race: The Floating Signifier” video excerpt

 

Week 5: Seeing Gender

Monday, 9/27: Berger, Ways of Seeing, Essay 3;  [Kuhn, “Power of the Image” excerpts [*Library visit

Thursday, 9/30: During, Chapter 6, “Sexuality and Gender”; Butler online interview excerpt

October 1: Last Day to Drop without Penalty

Week 6: Seeing Difference 

Monday, 10/4: Audre Lorde, “Age, Race, Class and Sex: Women Redefining Difference”; [Richard Dyer, “On Sterotypes” 

Thursday, 10/7:  Rosemarie Garland-Thomson, “The Politics of Staring: Visual Rhetorics of Disability in Popular Photography”

 

Week 7: “Once more, with feeling” / Intermission / Return

Monday, 10/11: Fall Break – University Closed

Thursday, 10/14: During, 7.1, “Culture High and Low” and 7.2, “The Nature of Culture”;  [Dick Hebdige, “The Function of Subculture”

 

*** Midterm

 

Week 8: Place, Space, and the Location of Culture

Monday, 10/18: Foucault, “Panopticism” excerpt from Discipline and Punish; Minilecture on canalization; [Jurgen Habermas, “The Public Sphere” excerpt; [Nancy Fraser, “Rethinking the Public Sphere” excerpts

Thursday, 10/21: Meaghan Morris, “Things to Do with Shopping Centres”; Weekend Independent Field Trip: Grocery Store

 

Week 9: Of Monuments and Tourists

Monday, 10/25: Michael Bowman, “Looking for Stonewall's Arm”; Independent Field Trip: DC Monument

October 25: Spring 2011 Registration Begins

Thursday, 10/28: Marita Sturken, “The Wall, The Screen and the Image: The Vietnam Veterans Memorial”;  Weekend Class Field Trip: Hirshhorn

 

Week 10: Of Museums and Cultural Memory

Monday, 11/1: Duncan or Clifford essay (tbd); to Berger, Essay 3

Thursday, 11/4: Workshopping Place/Performance Essay

 

***Place/Performance Essay Due

 

Week 11: Reading Television

November 5: Last Day to Drop with a “W”

Monday, 11/8: During, Chapter 4, “Media and the Public Sphere”; McLuhan, “The Medium is the Message” 

Thursday, 11/11: John Fiske, “Videotech”; Final project proposal (revised) due  

Week 12: Power and Globalization

Monday, 11/15: During, 3.1, “Thinking Globalisation” and 3.2, “The Regional, National and Local”;  Arjun Appadurai, “Here and Now”; Klein, “No Logo” video

Thursday, 11/18: Nicholas Mirzoeff, “Invisible Empire: Visual Culture, Embodied Spectacle, and Abu Ghraib”; Neda Agah Soltan

 

Week 13: 

Monday, 11/22: Presentation on final work in progress, class feedback

Thursday, 11/25: Thanksgiving Holiday – University Closed  

Weeks 14-15: Final Project Meetings and Workshopping, Final Exam

Final Exam Period: Student Project Showcase

 

7. IMPORTANT DETAILS & POLICIES, SUPPLEMENTARY MATERIALS


All of my policies on attendance, late work, extensions, study habits, and so on, including information on the Learning Resource Center and supplementary materials available in the Library, are available on our course website <http://thowe.pbworks.com>. Please read these materials carefully! A syllabus is a contract between me and you; my responsibilities include providing the tools and support you need to excel, and your responsibilities include being present (physically, but especially mentally) in class, participating fully in the requirements of the course, respecting the classroom environment as a space of learning, and seeking out additional help where you need it. I am always available for you, but I cannot guarantee As or Bs. Effort is wonderful and expected; however, it cannot determine your grade! The standard in-class/out-of-class formula for college-level work is 1:2, meaning that for every hour of in-class time, you should be spending about 2 hours on your homework and writing assignments out-of-class. 

A collection of additional books, articles, and other resources are available on our course website.

Major Assignments

Semiotic Analysis: We've read a variety of essays on semiotics, the study of signs, and we've learned that understanding the nature of representation is crucial to understanding how our values are shaped and played upon. The study of signs, then, is also the study of how identity is constructed and how relations of power are concretized through representation. This assignment asks you to select an advertisement in print or in video form and analyze it as a semiotic text, and it has two parts: 1.) a written component of 1200 words (approximately 4 pages) that describes how your advertisement works as a text, and 2.) a visual anatomization of your source that draws your reader's attention to the text as a system of signs. If you are working with a print ad, you can anatomize it by using pens, markers, and so on; you can also manipulate it digitally by using a program like PhotoShop to draw our attention to key elements and caption them. If you are working with a video ad or commercial, you may use either the annotate feature in YouTube or, if you are knowledgeable of the tools, a program like Final Cut. In either case, your essay should be accompanied with this visual anatomization. 

This project is foundational in many ways, and a successful project will help you with your other work this term. The discourse and methodology of semiotic analysis will enable you to complete both the place/performance essay and the final project; both should be built on this bedrock. Further, the visual component of the project will familiarize you with some of the possibilities and problems you will encounter in the final project. 

Place/Performance Essay: You've read a selection of essays on place, performance, tourism, and the experience of space; we’ve also discussed Foucault’s concept of canalization. You’ve also visited three spaces as testing-grounds for these ideas--a grocery store, a DC monument, and a DC museum. Choose one of your response essays on these three sites to expand into a sustained analytical essay of 1200-1500 words (approximately 4-5 pages), plus a works cited page. In your final essay, I am asking you to describe your site as a ritual space that creates subjectivity. You must use a key concept from the readings we’ve done to help frame your discussion, and you may include images and/or video with your essay. 

Here are some questions to get you started: How does the space look? How is it designed? What is the relation of the space to the objects within the space? How are objects/artworks/products positioned? How is the space entered? exited? protected? Who enters the space? How do they move? dress? speak? interact? How do people relate to the objects in the space? What kinds of values are being sold? How is power enacted in this space? How does this space create a social narrative (tell a story)? How do people interact with the space? How is culture being conceptualized? How are you interpellated by this space—what identity or subjectivity is being constructed for you?  

Term project: Carefully select an aspect of postmodern culture—this can be an artifact, a space, an act, any aspect you choose—and analyze it in two parts: 1.) a thesis-driven explanatory essay of 1800-2400 (approximately 6-8 pages, plus citations), in which you use at least one core text from class readings and three researched sources of your own choosing, to interpret the cultural significance of your topic, and 2.) a visual product that illustrates and presents your analysis. Your visual product may be a video, it may be a website, it may be an installation in the quad, it may be an anatomized still image, anything you can imagine and execute to accomplish the project objectives within the time provided. Because your visual product is your choice, you should choose a medium that you are capable of working in effectively—play to your strengths, and remember the time constraints. But don't worry—you won't be alone, and there are several resources on campus to help you with all parts of this project (ELS, LRC, Library, etc.)! You will come up with the aspect of postmodern culture, the method of analysis, and the visual product in consultation with me and your peers. Throughout the course of the term, you'll be asked to share your work and thinking thus far in several formal way-post presentations, which will help keep you on track. 

1. Idea generation: Conference with me, collaborate with your peers

2. Topic presentation: Identify and share the aspect of postmodern culture you want to work with. Bring it in (bring in something we can all engage with—if you're working with a place, you might need video, for instance!), and be prepared to share your observations in addition to answering the following questions: What is interesting about it? What ideas from our readings seem useful for an analysis? What questions does your topic raise? 

3. Analysis and research: Annotated bibliography

4. Essay draft 1: Share your essay draft, of at least 4 pages, with your peers and get feedback from them

5. Visual product presentation 1: Share your visual product with your peers and get feedback from them

6. Essay draft 2: Conference with me

7. Visual product draft: Conference with me

8. Essay draft 3: Share and revise your final essay draft in collaboration with your small-group peers

9. Final Presentations: During the final exam period, you’ll be sharing your projects with the Marymount community. 

�Stan Lee and Steve Ditko, “Spider Man!” Amazing Fantasy #15 (August 1962)
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